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Abstract: This paper expounds diverse persuasion methods and techniques, which
should be employed to achieve the mission for which man is created i.e. submission
to Allah. This means that persuasion seeks to strengthen man's tie with his Lord,
wherewith man performs his Lord's due duty, abides by His commands, refrains
from His proscriptions, and develops good relations with self and others.
Consequently, man attains self-content in an age full of mental stress, anxiety and
conflicts. Such problems would never be solved without faith in Allah and
performance of man's duties towards Him.

However, faith does not influence man just because it has a driving power; it also
requires another condition embedded in the way it is borne. Faith must push the will
to act. This necessitates rationalizing the concept of faith and activating its will in
the human soul.

Persuasion for faith offers the concept of Theism as a form of love and mercy. Thus,
treating the concept of Divinity must be creative, skilful and loving. Perhaps, a



single Hadith might bring people nearer to the concept of faith, unlock shuttered
hearts and offer the kind of help that scientific and empirical studies cannot offer.
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