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





 

5





 

  

       



 





 
 
 

 
 

 



11





12 
 

 

13 

- 

 

- 

 
-  
-  
14 



 

 

 
 

       824 

- 

 

-  
- 



Data Warehouse 
- 

 
- 

 
15 

- 

70% 

- 

20% 
- 

10% 










16 
 

 



 

  

       





 



17 



 

- 18 

-  
- 

19 
 

 





 

20 

- 

 

- 

 
- 



 



 

 

 
 

       824 





21 


 
 

 











22 

- 

 

- 





 
- 





 
- 





 

  

       



 
- 





 
- 





 
 

 









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1970





Electronic Data Interchange



1995



1999 



Business - to- Consumer (B2C)

Business-(B2B) Business –to-2001

Business- to- Employee (B2E)37



38 



 

  

       

- (B2B) 

- (B2C) 
-  (B2B2C 
- (C2B) 
- (C2C) 
- (B2E) 
- Government- to- Citizens (G2C) 
- Mobile-Commerce  
- Intrabusiness EC 
- Peer- to- Peer Applications 
- Collaborative Commerce 
- E- Learning 
- Business process that’s support 

selling and purchasing activities. 
B2B)(B2C)





(B2B)(B2C)



(B2B)(B2C)39 
 

 

 

 



 

 

 
 

       824 

 

 

 

 

 

 

1 

 

(B2B)(B2C) 2007-1996 

 

B2B



EDI

 

B2C

 

1996 460 1 
1997 490 5 
1998 520 10 
1999 550 25 
2000 600 50 
2001 730 70 
2002 900 80 
2003 1600 100 
2004 2800 130 
2005 4100 150 
2006 5300 190 
2007 6800 240 

 



 

  

       



200848 

 

1B2B(B2C)

EDI

1995400

B2B(B2C) 
 
 



 
 

40 

 

- 



 

- 

 
- 



Virtual Auctions 
- 

 
 



 

 

 
 

       824 

 
41 

- 





 

- 

Build- to- order

 
- 



 
- E-

Catalogs 
- 







42 
- 80%-92%

e-cash

 
 

 
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44 
 

 



B2C45 

- E- storefronts 

- E- malls

Internet malls buy.comHawaii.com

General stores/malls

Amazon.comYahoo.com

Specialized stores/mallsbuy.com

 



 

 

 
 

       824 

- Regional storese- grocers

Parknshop.com

 
- Pare online storesAmazon.com

Buy.com 
B2B)

46 
- Private e-marketplace

Buy-side-e-

marketplaceSell-side-e-marketplace 

- Consortia-e-marketplace 
- Public e-marketplace 
 
 



 
 

- Sales promotion 





 
 
- New sales channels 









 

  

       





 

 

 

 
- Direct saving  







 

 
- Reduced cycle time of 

products & services  







90%47 

 
- Improved customer services  





Auto responders



48 



 

 

 
 

       824 

 
-  









49 
 
- Impacts on manufacturing  

Demand- 

drivenIn- time

Virtual manufacturing





50 
 

           

 









 





 



 

  

       

52 

1Customer model 

E- retailer model

Amazon.comWalmart.com

e- BayPricelineFree MarketI village

 
 
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



 

3









 

4





 

5



 

6





 

  

       





 

7

 

 
 

1

 

2



 

3





 

4



 
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Abstract 
Economic Intelligence has become a new source for economic 

units in getting competitive advantage and achieving profit through 
functioning technologies to get the accurate information with high 
quality value and reliability. Treatment and diffusion of information 
in order to reduce uncertainty in the process of making strategic 
decisions. 

One of the most significant fields in applying economic 
intelligence is the field of electronic commerce for the marketspace 
are considered a source for value added and a fertile place in getting 
information and using these information in rational way. 

Also knowing the type of competitors, the essence of new digital 
and physical services and products that can be marketing, and 
searching for new investments, knowing the sort of present and 
propable customers, their needs and wants, knowing more profitable 
services and products. Also the competent planning of advertising 
campaigns in order to increase the opportunities of promotion the 
sales and providing new channels of sales, supplying services and 
products, improving and distributing them, and decreasing cycle 
time in reaching these products & services to the consumers. 

In other words, the economic intelligence applications in the field 
of electronic commerce is considered a fertile field to achieve more 



 

  

       

revenues in the light of knowledge –based economy, which is 
considered the most expanded, competitive and profitale economy.  
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